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or the needs of hi
net worth individuals
in various City
professions: affluent
executives in the City
with Square Mile Club
and members of the
hedge fund community
with Hedge Fund Club.

- Ly

ey e A

SQUARE
MILE
CLUB

Square Mile Club
targets wealthy
executives working in
financial institutions in
the City, Mayfair and
Canary Wharf. Square
Mile magazine is a
luxury lifestyle title with
a monthly ABC-audited
circulation of more than
26,000. Square Mile
magazine successfully
targets the most senior
executives in London.
squaremileclub.com
is a luxury web portal
that provides City news
and information on
investment property,
travel, fashion,
motoring and all
elements of luxury
lifestyle. Our City
members also receive
a monthly e-newsletter
detailing openings,
events and promotions.
There are a number of
Square Mile Club events
each year, including
the annual Bonus Party
in February and the
Masked Ball in August.
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T love Square Mile magazine”

BORIS JOHNSON, MAYOR OF LONDON

HEDGE
FUND
CLUB

Hedge Fund Club
caters for the highly-

prosperous hedge fund
industry. With an ABC
circulation of 5,900,

- - - - — N
- - - - N

Hedge magazine is

delivered directly to the
most senior executives
in the industry every
two months. The
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editorial content
includes a focus on art
and philanthropy, while
also profiling some

of the key industry
figures. The Hedge
Fund Club Diary is a
beautifully-produced
publication which
provides hedge fund
managers with a full
lifestyle resource guide,
as well as a desk diary.
Hedgefundclub.co.uk

is the online medium
for the magazine, and
subscribers also receive
a monthly e-newsletter.
We work with a

number of partners to
host events for fund

managers in the areas -
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of luxury and the arts.
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WHO WE WORK WITH

e Square Up Media specifically targets the elusive
high net worth individuals in London’s key financial
districts. This is a target market we share with a wide

breadth of luxury brands — with our range of magazines,
websites, e-newsletters and events this gives us a unique

opportunity to work even more closely with these
companies to get them directly in front of their future
customers. Our overall offering is more diverse and

more targeted and gets our advertisers closer than ever

to our readers. In short we offer a greater engagement

with these wealthy readers and view our advertisers as
key partners in our business. The quality of advertising in
our titles reflects our readership and it’s no surprise that
some of the biggest names in the UK luxury goods market

choose to work with us; see for yourself...

Wembley has had returns to
the mailer you sent, which
is very pleasing. Plecse let
us know cbout the next

Diageo has
~ found the

mailers or options we can
se to contact your rgctders.
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Patek Philippe is, and always
has been, a strong supporter
of Square Mile and Hedge
magazines. Both magazines
directly target a highly affluent
and discerning readership

- so they represent an ideal
parinership for a brand like
Patek. Advertising in both
magazines has successfully
led to an increased footfall in
our Bond Street store and a
new base of loyal customers.
LIZ ALLISTER, PATEK PHILIPPE

Voltrex found

working with

Square Mile helped
S QICcess a very

On behdalf of everyone
at Harry Winston, thonk
you for all your efforts
in making the event a
great success. The venue,
catering, guest list ond

-9
K
!

&

Square Mile’s readership is the
spot-on target for Krug as the
brand is very popular with the
high earners in the City. Sales
of Krug gift items have also

been made as a direct result of

appedaring in the magazine.

PATRICIA PARNELL, KRUG CHAMPAGNE

We tasked Square

Mile with increasing
awareness of our New
Bond Street store among
their database of affluent
readers. They certainly
maonaged it — exceeding
our already high
expectations. As well as
successful promotions
through the magazine,

innovation.

Square Mile is
synonymous
with luxury,
excellence and
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CONTACT US =2 X

¢ For further information, please call 020 7819 9999
and speak with a member of our team

PRESS

HEAD OF PRESS

Tom Rutherford tom@squareupmedia.com
ACCOUNT MANAGERS

Michael Berrett mikeb@squareupmedia.com
Mark Edwards marke@squareupmedia.com

Christian Morrow christian@squareupmedia.com

Kevin Rudge kevinr@squareupmedia.com
EVENTS

Vicky Miller Vlcky@squareupmedla co
Alex Watson

Its pioneering
spirit has driven

website and enewsletters,  jts cutting- 1ThekmO:go:T]'I;el squcre Up Media
they brought several E ooks absolutely redlly helped us
hundred of their readers edge design phenomenal. Very

to a bespoke cocktail
evening at the store. It is
a pleasure working with

the S cre Mile team who oves worl

and editorial
heritage. Ferrari

well done indeed to to reach out to
all you guys. Brilliomt he
front cover, layo



